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TOP FIVE POINTS TO LEAVE WITH EDITORS

1. Washington will continue to grow. The question before is not whether or not to grow, but how we wish to grow.

· The state’s Office of Financial Management predicts another million residents by 2010.

2. We intend to work through the Growth Management Act process to promote economic growth and improved housing opportunities, in a way that enhances the quality of life in our communities. 

· Our view of GMA has evolved over the last decade.

· Now we're moving our members to a more pro-active stance with respect to GMA -- working within the framework of the GMA to build better communities and improve our quality of life by providing housing opportunities and encouraging economic vitality.

· A good example of what we mean is HB 2697, supported by Ds and Rs. 

3. The Quality of Life Project will involve all 15,000 of our members in shaping the growth of their communities by working collaboratively through the GMA process.

· All communities in the state will have to update their GMA plans over the next five years. We believe that believe realtors -- who talk each day with people who want to make a home in Washington -- are ideally equipped to understand how people want Washington communities to grow.


4. Because we want to add value to the GMA process, we are investing time and money in training members and conducting research to determine what Washington residents want in the way of livable communities. 

· We have conducted member workshops about GMA requirements and positive participation in the public process.  

· Since 2000 we have conducted research to determine how people felt about "growth," and to find out what residents consider the highest priorities in their communities. 

(a) 2000 survey findings

(b) new survey findings

5. Cite specific goals for GMA change in King County. How will King County be different in 5 years or 10 years because of the involvement of local realtors in the GMA process?

ADDITIONAL TALKING POINTS AND RHETORIC

· The Growth Management Act is the tool we’ve all been given to plan for the growth we know is coming to our communities. But it is only a tool – only as effective as those who wield it.  That’s why Realtors are rolling up their sleeves and pitching in to inform the GMA process and use it to build better communities.
· Why do Realtors care about the GMA process? Because we know that the GMA is already affecting how people live and work. And just as our neighbors do, we want good schools and parks, safe neighborhoods, a strong economy, and good transportation choices.  We all have a stake in building better communities.

· Realtors are uniquely prepared to participate in the conversation about how to improve our quality of life. Every day, Realtors talk to people trying to build a life in Washington. So we understand what people care about and what the formula is for a strong, vital Washington.  

· Our research in 2000 asked Washington residents what they considered the most important factors surrounding growth:

1. Traffic, not growth, is the major concern.
2. Safe neighborhoods and good schools are top priorities.
3. Housing costs are too high, particularly for first-time homebuyers.
4. There is strong support for revitalizing communities.
5. Parks, open space and sidewalks should be a planning priority.

6. Both our environment and private property owners must be protected.

· Three cornerstones of the Quality of Life Project. 

1. Ensuring economic vitality, because the single biggest key to our quality of life is a strong economy that creates good jobs, expands the tax base, promotes economic diversity, and revitalizes communities.
2. Improving our stock of affordable housing opportunities. Every citizen should be able to find a safe, decent, and affordable home near where they work, shop, and play. 
3. Preserving our environment. Realtors recognize the importance of parks, open space, and the environment to our quality of life.
· Steps toward creating a growth blueprint:.
1. Inventory current land uses, resources and needs. 

2. Balance area job opportunities with homes for the people who take those jobs. 

3. Ensure that infrastructure is in place for residential, commercial and industrial development.

4. Review rules and permitting processes to see that they are conducted promptly and consistently.

5. Include benchmarks to measure how well the goals of the plan are being achieved.
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